boom MEDIA KIT

ign

des




SINCE 1999, DESIGNBOOM HAS BEEN AN ESSENTIAL,
DAILY PROFESSIONAL TOOL FOR A CORE READERSHIP

OF ARCHITECTS AND DESIGNERS.




DESIGNBOOM BUILDS STORIES

designboom crafts engaging and multi-dimensional narratives around your brand.
unlike other online platforms that collect and catalogue products and materials,
we are not a database - we'’re producers of powerful ideas.




DESIGNBOOM TAILORS CONTENT

customized stories are key in communicating the core value of your brand to our readers.
we work with you to craft beautiful, bespoke content, and deliver your distinctive voice.
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DESIGNBOOM DISTRIBUTES CULTURE

what helps make designboom'’s content so unique?
our editorial team is made up of more than 200,000 active contributors from around the world.
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desighboom readers are an active and essential part of our editorial calendar




A WEEK WITH: PrRIME VISIBILITY WITHIN A CULTURAL CONTEXT

A WEEK WITH is a comprehensive communication platform that dedicates prime space across our homepage, social media
channels and newsletters to a brand for an entire week. offering huge exposure to participating partners, the activity
includes:

EDITORAL FEATURES / INSTAGRAM POSTS / INSTAGRAM STORIES / COVER IN OUR DAILY AND WEEKLY NEWSLETTERS /
BOLD PRESENCE ON THE HOMEPAGE FOR A WEEK
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A WEEK WITH: PrRIME VISIBILITY WITHIN A CULTURAL CONTEXT

designboom’ wiano, since 1999

hundreds of thousands of international readers will enjoy the homepage
designboom presents... feature during the week alone, delving into the latest news and projects

A

ST
S S .

T Iva

through a collection of insightful articles and engaging features.

A WEEK WITH PEDRALI

designboom weekly

june 15th
281,183 subscribers
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DOUBLE PAGE BILLBOARD

EXCLUSIVITY for your brand with a full-spread editorial image on our homepage for an entire week. this bold visibility can
be extended for multiple weeks for maximum readership - reach 200,000 readers weekly.
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DOU B LE PAG E VI DEO BUNDLE with billboard for max exposure

EXCLUSIVITY for your brand with a full-spread, auto-play video on on our homepage for an entire week. this bold visibility
can be extended for multiple weeks for maximum readershlp reach 200,000 readers weekly.
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BRANDED CONTENT PACKAGES

our plans can be customized to suit your specific needs, and can be repeated several times a year for maximum impact.
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1 ARTICLE PUBLISHED ON DESIGNBOOM,
INCLUDED IN OUR DAILY NEWSLETTER
(SENT TO 120,000 REGISTERED RECIPIENTS)

« 1TFACEBOOK POST TO 1.2M FOLLOWERS
¢« 2TWITTER POSTS TO 1.2M FOLLOWERS

INSTAGRAM
lilium unveils five seater flying taxi after successful maiden flight | e 1INSTAGRAM POST TO 3.9M FOLLOWERS

MOST RECENT HIGHLIGHTS ) . (TAGG ED PAI D PARN E RSH I P)

e 1X3SETS OF INSTAGRAM STORIES
TO 3.9M FOLLOWERS

REACH 260,000 READERS

MacBook



BRANDED CONTENT PACKAGES

our plans can be customized to suit your specific needs, and can be repeated several times a year for maximum impact.
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sun, sea and a soft-top: designboom tests the BMW i8 roadster in majorca

MOST RECENT HIGHLIGHTS

MacBook \

SUPREME PACKAGE

1 YEARLONG COLLABORATION

ADVERTORIAL

e 4 ARTICLES PUBLISHED ON DESIGNBOOM,
INCLUDED IN OUR DAILY NEWSLETTER
(SENT TO 120,000 REGISTERED RECIPIENTS)

« 4 FACEBOOK POSTS TO 1.2M FOLLOWERS
e STWITTER POSTS TO 1.2M FOLLOWERS

INSTAGRAM

e 4 INSTAGRAM POSTS TO 3.9M FOLLOWERS
(TAGGED PAID PARNERSHIP)

e 4 X3 SETS OF INSTAGRAM STORIES
TO 3.9M FOLLOWERS

ADVERTISING

e 500,000 IMPRESSIONS; ROS DESKTOP; CPM 24

REACH 1.5 MILLION READERS



BRANDED CONTENT VIDEO PRODUCTI

we produce creative video content that animates your project or brand
through engaging on-camera interviews, and quality cinematic filming.
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UVA's rotating gold columns immerse A/D/O, the creative space by MINI, with light, shadow
and reflection
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COMPETITIONS

designboom pioneered online competitions back in 2002, and has since developed a unique format that is completely
different from any other outlet. we work exclusively with the biggest brands in the industry to reach thousands of
creative participants from across the globe, and achieve record-breaking results.
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designboom hits record-breaking registrations for Hermeés scarf design competition



NUMBERS : WEBSITE READERSHIP

3.5M 30%

AVERAGE NORTH O
MONTHLY VISITS AMERICA 3 8 /O 22()/

EUROPE ' °

ASIA
AVERAGE
MONTHLY PAGE VIEWS
5% socce. H | _
450K o i om
AMERICA AFRICA AUSTRALIA

NEWSLETTER
SUBSCRIBERS



NUMBERS : BREAKDOWN BY COUNTRY

1  UNITED STATES 27%
2 UNITED KINGDOM 7%
3 GERMANY 4.5%
4  FRANCE 4%

5 JAPAN 3.9%

6 ITALY 3.3%

7 CHINA 3.2%

8 INDIA 3.2%

9 CANADA 3%

10 SPAIN 2.4%

11  AUSTRALIA 2.4%

12 NETHERLANDS 2.4%

13 SOUTH KOREA 2%

14 MEXICO 1.6%

15 BRAZIL 1.5%

16 PORTUGAL 1.4%

17 TAIWAN 1.4%

18 TURKEY 1.4%

19 HONG KONG 1.2%

20 THAILAND 1.2%



NUMBERS : DESIGNBOOM CHINA

OUR CHINESE EDITION IS VISITED BY
1 MILLION MANDARIN-SPEAKING PROFESSIONALS

95%
CHINA

S% e )
TAIWAN :::::



NUMBERS : DEMOGRAPHICS

400/ ARCHITECTURE, INDUSTRIAL & INTERIOR DESIGN PROFESSIONALS

AGES 25-35

300/ ARCHITECTURE, INDUSTRIAL & INTERIOR DESIGN PROFESSIONALS

AGES 35-50

2 5 O/ UNIVERSITY STUDENTS IN THE CREATIVE FIELDS
O Acesis-24

33% 47% 84% 23%

MALE FEMALE GRADUATED COLLEGE TOP MANAGEMENT




MBERS : SOCIAL MEDIA

o 1.2M 1.2M

3.9M
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ADVERTISTING : DESKTOP

bold advertising campaigns make an instant impression on readers,

and deliver your message consistently, and clearly, year-round. BILLBOARD SURPRISE

STICKY HALF PAGE
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inspired by the relaxed glamour of the 1960s italian riviera, the pillow chair by will cooper, chief creative officer at
ash NYC, is now available for users to enjoy outside. criginally made for the indoors and physically embodying the

) L longing for lazy summer days, the soft boast a comfortable, fully upholstered body with schumacher
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aiming to clean ocean plastic from the beaches
of ibiza, vondom and eugeni quitllet remove and
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MOBILE

ADVERTISTING

40% of our readers are navigating designboom on a mobile device.
your mobile campaign targets everyone holding a smartphone.



ADVERTISTING : NEWSLETTER

450,000 SUBSCRIBERS receive designboom’s newsletters - why not land at the top of their inbox?
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THANKS TO THE COMPANIES,
INSTITUTIONS & PROFESSIONALS
WHO INVEST THEIR BUDGET ON DESIGNBOOM

- AMONG THEM -

ADOBE, usa | ALUCOBOND, usa | ALESSI, italy | ALF DAFRE, italy
ALTEC LANSING, usa | ANTONIO LUPI, italy | ARCHITONIC, switzerland
AUDI, germany | AXOR, germany | B&B ITALIA, italy
BANG & OLUFSEN, denmark | BMW, germany | BOMBARDIER, canada
CHRISTIE'’S, hong kong | COS, sweden | DASSAULT SYSTEM, france
DEUTSCHE TELEKOM, germany | DUBAI DESIGN WEEK, uae
DUPONT CORIAN, usa | DURAVIT, germany | EFFE, italy
EGGER, austria | ELECTROLUX, sweden | ERCO, germany
FCA, italy/usa | FIERA MILANO, italy | FLEXFORM, italy




THANKS

FLORIM, italy | FLOS, italy | FRIEDMAN BENDA, usa | FUJITSU, japan
GOOD DESIGN AWARD, japan | GROHE, germany | GRUNDIG, germany
GUFRAM, italy | HERMES, france | | SALONI, italy
|[ED BARCELONA, spain | IKEA, sweden | INFINITI, japan
INTERZUM, germany | IMM COLOGNE, germany | JUNG, germany
KIDP, korea | LANGE UHREN, germany | LAUFEN, switzerland
LAVAZZA, italy | LG, korea | LEXUS, japan | LOUIS POULSEN, denmark
MAISON & OBJET, france | MB&F, switzerland | MINI, germany
MIT, usa | MOLESKINE, italy | MONTBLANGC, germany | NATUZZ], italy
NIKE, usa | NISSAN, japan | OAKLEY, usa | ONITSUKA TIGER, japan



THANKS

OPPO, china | PARSONS THE NEW SCHOOL FOR DESIGN, usa
PEDRALI, italy | PHILIPS, netherlands | PLANTRONICS, usa
POLESTAR, sweden | PORSCHE, germany | RENAULT, france | RISD, usa
ROLEX, switzerland | SAIC,usa | SANCAL, spain | SANYO, japan
SAMSUNG, korea | SAPIENSTONIE, italy | SCHOOL OF VISUAL ARTS, usa
SCI-ARC,usa | SCHNEIDER ELECTRIC, france | SCHOTT CERAN, germany
SONY, japan | SQUARESPACE, usa | SWAROVSKI, austria
TIVOLI AUDIO, usa | TOYOTA, japan | UNIQLO, japan
UNIVERSITY OF OREGON, usa | URBANEARS, germany | V&A, uk
VONDOM, spain | VIBIA, spain | VITRA, switzerland | VOLA, denmark
ZEGNA, italy



